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Abstract

This study aims to analyze Subaya Village, Bangli, Kintamani's condition and potential through a mixed approach
that combines field observation and SWOT analysis. This method involves in-depth observation of the Village's
strengths and weaknesses and interviews with village officials and the community to identify opportunities and
threats. The study results show that Subaya Village has significant strengths, including abundant natural resources
and a rich local culture, which can be utilized for tourism development. However, infrastructure weaknesses and
limited human resources must be overcome. The study also identifies opportunities for developing eco-tourism
and community empowerment programs, while threats such as climate change and competition from other regions
must be addressed with appropriate mitigation strategies. This finding is expected to provide a basis for the
sustainable development of Subaya Village and improve community welfare through optimal utilization of local
potential.
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1. Introduction

Wellness tourism is a form of travel that aims to improve physical, mental, and emotional health
through experiences integrated with nature and local culture. Wellness tourism includes
activities and services such as spa treatments, hot springs, and preventive health measures to
improve physical health (Milicevic et al., 2013; Quintela et al., 2023; Sahay & Gupta, 2023). It
also focuses on reducing stress and improving mental health through meditation, yoga, and
other holistic practices (Gkinton et al., 2023; Molina et al., 2023; Quintela et al., 2023).
Wellness tourism often combines physical, mental, and spiritual health practices, offering a
comprehensive approach to well-being (Gkinton et al., 2023; Li et al., 2023; Quintela et al.,
2023). Its main goal is to improve the quality of life by promoting a balanced lifestyle that
includes physical fitness, mental clarity, and emotional stability (Li et al., 2023; Sahay & Gupta,
2023). Tourists experience improved physical and psychological health, leading to a better
quality of life (Ashgar & Ramos, 2024; Gkinton et al., 2023; Sahay & Gupta, 2023). Health
tourism can boost the local economy by attracting investment and promoting tourist
destinations' social and cultural vibrancy (Esfandyari et al., 2023; Milicevic et al., 2013; Sahay

FMI

FOBRUM MANAJEMEN
INDONESIA

602
Published by:



mailto:setini@warmadewa.ac.id

Seminar Nasional EMI
FMI 2024 Manado ——

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

& Gupta, 2023).

The development of green products based on local wisdom can increase tourist attractions, offer
authentic experiences, and support environmental sustainability. Building a strong wellness
tourism image in Subaya Village requires an effective branding strategy, which integrates
ecological and cultural aspects, so as to attract tourists and boost the local economy. Local food
and traditional products are considered authentic and can enhance the visitor experience by
connecting them to the culture and heritage of the region. This authenticity appeals to tourists
looking for an authentic experience (Sims, 2009). Sustainable village development based on
local wisdom allows communities to participate in tourism through activities such as
agriculture, traditional food production, and art. This involvement not only preserves local
culture but also supports economic and social sustainability (Keeping Up with the Kardashians,
2024). Green tourism practices, such as eco-lodging and wildlife conservation tours, promote
responsible travel that minimizes environmental impact. These practices are increasingly
sought after by travelers who are aware of the environmental implications of their travel choices
(Maniktala & Sharma, 2024). Implementing green and sustainable strategies in tourism can
drive value creation and reflect tourists' growing environmental concerns. Green initiatives help
reshape tourism strategies to reduce environmental impact and manage stakeholder
relationships (Satta et al., 2019). The cultural and creative industries (CCIs) can effectively
promote green tourism by embedding ecological messages in their products and
communications. This synergy can increase the promotion of sustainable tourism practices
(Papadaki, 2024).

There is still a lack of understanding among local communities and MSME actors about the
concept of wellness tourism and its benefits, which hinders the development of the potential of
the village as a tourist destination. There is a lack of comprehensive studies on what constitutes
an unforgettable experience in fitness tourism (Kim et al., 2017; Papadaki, 2024). Recent
research has identified key dimensions such as professionalism, environmental aesthetics (Mai
& Nguyen, 2023), and value for money, but this area still needs further exploration (Palomino,
2021). While motivation and satisfaction are known to be related to customer engagement, the
specific mechanisms and long-term impact of these relationships are not fully understood
(Dahanayake et al., 2023; Liberato et al., 2024). The term "health" itself is still evolving, with
an ongoing debate about its exact definition and scope (Zhu et al., 2023). This conceptual
ambiguity challenges academic research and industrial practice (Skoumpi et al., 2021). Health
tourism is increasingly seen as part of the broader health and wellness industry, but the
integration of these sectors, especially in policymaking and sustainable development, is not
well documented (Jedeejit et al., 2018). Research on wellness tourism in specific regions, such
as Greece and China, shows that local characteristics and cultural contexts significantly
influence the development and perception of wellness tourism, but this variation is not widely
studied (Skoumpi et al., 2021; Zhu et al., 2023). The transition to the digital economy and its
impact on health tourism, especially in terms of marketing and customer interaction, is another
area that has been understudied (Jedeejit et al., 2018). Gaps in facilities and infrastructure, such
as yoga facilities, spas, and transportation accessibility, hinder the development of green
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products and holistic tourism experiences in Subaya Village. The lack of effective marketing
strategies and clear branding for local products means that the potential of green products and
the uniqueness of village culture have not been maximized in attracting tourists. The lack of
support from the Government and related institutions in the form of policies and training for
MSME actors to develop products following wellness tourism standards hindered the growth
of this sector in Subaya Village.

Wellness tourism aims to improve physical, mental, and emotional health with experiences
integrated with nature (Holistic Health Theory). Holistic health involves an active process in
which various dimensions of life, including physical, emotional, social, mental, and spiritual
factors, affect an individual's overall well-being (Skoumpi et al., 2021; Zhong et al., 2021). It
incorporates the idea that mental and physical health are interconnected and equally important.
This contrasts with the traditional view that often separates mental and physical health (Zhu et
al., 2023). This theory argues that health is not just the absence of disease but involves the well-
being of the person as a whole. This includes subjective experience and personal abilities
(Jedeejit et al., 2018). There is a need for clear definitions and philosophical foundations to
avoid diluting the usefulness of holistic health in public health and health promotion
(Dahanayake et al., 2023; Liberato et al., 2024).

The natural beauty and cultural traditions of Subaya Village make it an ideal destination for
wellness tourism (Theory of Tourist Attraction). The agglomeration theory argues that the
grouping of tourist attractions can improve the regional tourism economy, as evidenced by the
growth of A-class tourist attractions in China, which has a positive impact on regional tourism
performance (Kim et al., 2017). In contrast, the theory of industrial organization suggests that
such groupings can harm economic performance, although empirical evidence supports the
former (Kim et al., 2017). Leiper's model identifies three key elements of a tourist object: the
human element, the core (core attraction), and the marker (informative element) (Mai &
Nguyen, 2023). This model has become the basis for understanding how attractions function in
the tourism system. Tourists' perception of attractions varies greatly based on personal factors
such as gender, age, motivation, and region of origin. This variability requires targeted
marketing and segmentation strategies to increase destination appeal (Satta et al., 2019).
Linking the works of Leiper and Caccomo and Solonandrasana, time was proposed as a
common unit of measurement to unify the classification of different tourist attractions,
contributing to a more cohesive understanding of the theory (Botti et al., 2008). The concept of
SVF, which uses mobile data to analyze tourism movements, highlights the importance of
network structure and the relative importance of attractions in the tourism system (Baggio &
Scaglione, 2018).

The development of green products based on local wisdom can increase tourism attraction and
support sustainability (Sustainable Development Theory). Sustainable development is defined
as development that meets current needs without sacrificing the ability of future generations to
meet their needs (Meinrath & Kalin, 2005; “Towards Sustainable Development,” 2018). It
emphasizes two main concepts: the essential needs of the world's poor and the limitations
imposed by technology and social organizations on environmental capacity (“Towards
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Sustainable Development,” 2018). Sustainable development requires the integration of
environmental protection into social and economic decisions (Meinrath & Kalin, 2005). It aims
to achieve social justice, autonomy, and cultural diversity while ensuring equal opportunities
for all (Dernbach & Cheever, 2015). Economic development must be pursued in a way that
does not harm the environment, often through the use of "green" technologies such as
hydropower, wind energy, and solar energy (Darvishi et al., 2022). Managing population growth
to reduce environmental degradation (Mantaeva et al., 2021). Promoting the use of renewable
energy sources (Mantaeva et al., 2021). Addressing the essential needs of the poor (“Towards
Sustainable Development,” 2018). Improving living conditions and ensuring a decent standard
of living for all (Darvishi et al., 2022) (Shakir Hanna & Courage, 2019). Critics argue that the
term is too vague, too late to discuss global issues, and lacks public engagement (Dernbach &
Cheever, 2015). Sustainable development remains an important framework for making better
decisions regarding environmental, social, and economic policies (Dernbach & Cheever,
2015)(Bucur & Bucur, 2011).

Strong social capital in the community can strengthen collaboration between MSME actors and
improve product development (Social Capital Theory by Putnam). Social capital refers to social
networks, norms, and beliefs that facilitate coordination and cooperation for mutual benefit.
Putnam argues that societies with high levels of social capital experience many benefits,
including lower crime rates, better health, increased happiness, and economic prosperity
(Liberato et al., 2024; Zhong et al., 2021). This theory argues that the success of society depends
on the bond of horizontal collaboration. Long-term relationships, such as those formed in
associations and clubs, generate social cohesion and trust, essential for social well-being
(Liberato et al., 2024; Zhong et al., 2021). In his work "Bowling Alone," Putnam discusses the
decline in social capital in the United States since the 1960s. He attributes this decline to
reduced civic engagement and increased individualism, leading to less trusting and more
fragmented societies (Skoumpi et al., 2021; Zhu et al., 2023). The level of trust and civic
involvement in a region can measure social capital. Putnam's research in Italy highlights how
regions with higher social capital have better socio-economic outcomes (Jedeejit et al., 2018;
Zhu et al., 2023). This theory has been applied to a variety of fields, including public relations,
where organizations with strong and reciprocal stakeholder networks are seen as having high
social capital (Zhong et al., 2021). It also informed the discussion about the role of early
childhood education and care (PAUD) in building social capital among families (Luoma-I,
2018). Despite its influence, Putnam's theory has faced criticism for its Western-centric
perspective and its application to marginalized groups. Nonetheless, it remains a fundamental
concept in understanding social dynamics and community building (Harness & Shabazz, 2014;
Jedeejit et al., 2018; Luoma-Aho, 2018; Westlund & Li, 2015) in English.

Subaya Village, located in Kintamani District, Bangli Regency, Bali Province, is one of the old
villages with significant tourism potential. Known as a tourist destination, Subaya Village has
a wealth of traditions, such as the Sambah Swing Ceremony, the Nyepi Tradition, and
agricultural activities that are carried out traditionally. Despite its great potential, communities
still face challenges in developing small businesses and agriculture, where most of the day-to-
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day activities take place from morning to evening. The village also implements good awigs,
reflecting close social interaction and family spirit. However, the existing ecological potential
and natural beauty, including Kutuh Waterfall and Bukit Menda, have not been fully utilized as
wellness tourism destinations. Post-pandemic, increasing public awareness of health provides
new opportunities to develop sustainable wellness tourism, which is not only beneficial for
tourists but also supports local MSMEs. The problems faced include the lack of product
packaging and marketing from MSME actors, as well as the limitations of supporting facilities
such as yoga and spas. This research aims to explore the role of social capital in creating green
products and building green product branding in Subaya Village, as well as developing a model
of wellness tourism destinations that can increase community competitiveness in a sustainable
manner.

2. Literature Review
2.1 Strengthening human resources

Strengthening human resources (HR) in the context of research is the key to improving the
quality and productivity of researchers (Leite, 2023). Previous research findings have shown
that continuous training and skill development can improve researchers' competencies
(Gonzélez-Ramos et al., 2022; Partanen et al., 2008), especially in research methodologies, data
analysis, and academic writing. This training program designed to improve skills not only
assists researchers in producing more quality work, but also increases their confidence in
contributing to scientific publications (Adomako et al., 2023; Ismail et al., 2017). In addition,
collaboration with other educational and research institutions can provide access to additional
resources and practical experience, further strengthening HR capabilities.

In addition, research shows that creating a supportive and collaborative work environment is
essential for strengthening human resources (Sumiati et al., 2024). Adequate facilities, support
from leaders, and an open culture of innovation contribute to the motivation and productivity
of researchers. Previous research has also emphasized the importance of professional networks,
where researchers can share knowledge and experience, as well as build mutually beneficial
collaborations (Le et al., 2023; Leite, 2023; Sumiati et al., 2024). By developing human
resources comprehensively through training, support, and collaboration, institutions can ensure
that researchers have the necessary skills and resources to produce high-quality, impactful
research (Figueiredo et al., 2021).

2.2 MSME Product Innovation

(Ahmed et al., 2024; Binsar et al., 2024), in Micro, Small, and Medium Enterprises (MSMEs)
is a key factor that drives growth and competitiveness in the market. Previous research findings
show that MSMEs that are active in innovating tend to have better performance (Leite, 2023;
Muawanabh et al., 2023), both in terms of sales and market share. Innovation includes not only
the development of new products, but also the improvement of production processes and the
application of new technologies. Research shows that MSMEs that invest in research and
development and collaborate with research institutions or universities can produce more
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innovative products and meet changing market needs(Hermawan et al., 2024; Prados-Castillo
et al., 2023; Taylor et al., 2020).

In addition, research shows that the success of product innovation is also greatly influenced by
market understanding and customer engagement (Setini et al., 2020). MSMEs that actively
listen to customer feedback and conduct market surveys can identify relevant trends and
preferences, thereby creating products that are more in line with consumer expectations
(Sukaatmadja et al., 2021). Training and skill development initiatives for MSME owners and
employees have also been proven to improve their ability to implement innovations. Thus, the
combination of investment in innovation, good market understanding, and human resource
development can increase the competitiveness of MSMEs and contribute to sustainable
economic growth.

2.3 Wellness Tourism Design

Wellness tourism design, which focuses on health and wellness, has become a growing trend in
the tourism industry (Palomino, 2021). Research shows that visitors are increasingly looking
for experiences that are not only physically pleasing, but also provide mental and emotional
benefits (Gkinton et al., 2023). The concept of wellness includes a variety of elements, such as
spas, yoga, meditation, and wellness retreats designed to help individuals reduce stress, improve
physical health, and achieve a balance in life (Dahanayake et al., 2023; Kim et al., 2017).

Destinations that offer natural beauty, tranquil atmospheres, and access to natural resources,
such as beaches, mountains, or forests, can enhance the wellness experience (Ashgar & Ramos,
2024; Quintela et al., 2023). In addition, the integration of holistic health services, such as
nutrition consultations and fitness programs, provides added value for visitors. Research shows
that personalized experiences, where guests can choose from a variety of programs according
to their needs and preferences, are highly preferred (Li et al., 2023). As such, effective wellness
tourism design must consider environmental, healthcare, and personalization aspects to meet
visitors' increasingly high expectations for experiences that support their well-being.

2.4 Digital Promotion Strategy

Digital promotion is a very effective tool to increase the visibility and sales of products or
services in today's digital era (Pardiman et al., 2022). One key strategy is search engine
optimization (SEO), where companies can improve their Website's ranking in search results
(Hoang et al., 2023; Ziakis & Vlachopoulou, 2023). Using relevant keywords and optimizing
content makes websites easier for potential customers to find (Pardiman et al., 2022; Zhezha et
al., 2023). In addition, site speed and good user experience also contribute to improved SEO
rankings, thus attracting more visitors to the web page (Gontur et al., 2023).

Social media also plays an essential role in digital promotion strategies (Gana et al., 2024;
Zheng et al., 2023). Platforms like Facebook, Instagram, and Twitter allow companies to
interact directly with audiences (Abdullah & Ampauleng, 2024; Key, 2017). By creating
engaging content, such as images, videos, and stories, businesses can increase engagement and
capture the attention of potential customers. Additionally, paid advertising on social media can
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reach more specific target demographics, expanding the reach of promotions and increasing
conversion chances (Khargharia et al., 2023).

No less important is the use of data analytics to track the performance of digital campaigns
(Gontur et al., 2023; Shama et al., 2024). By leveraging analytics tools, companies can
understand user behavior and the effectiveness of implemented strategies (Sabihaini et al.,
2024). This data allows for necessary adjustments to improve results, such as changing the
content approach or targeting different audiences (Jara-Amézaga, 2023). By harmoniously
integrating all of these strategies, digital promotion can be a key driver in attracting new
customers, building loyalty, and boosting overall business growth (Al-Dwairi & Alawneh,
2024; Papadaki, 2024).

3. Research Method

The research method used in this study is a qualitative approach, which combines field
observations with SWOT analysis. The location of the study is focused on Subaya Village,
Bangli, Kintamani, which is the object of the study. Experienced researchers and practitioners
conduct in-depth observations to identify the strengths and weaknesses of the village. The
results of this observation aim to examine the opportunities and threats faced by Subaya Village.
The data collection technique included interviews with village officials and local communities,
which provided insight into the potential that exists in the village. The information obtained
from this interview serves to strengthen the analysis related to the strengths and opportunities
that the village has, as well as highlight the weaknesses and threats that need to be overcome.
Thus, this research is expected to provide a comprehensive overview of the condition and
potential of Subaya Village in the context of sustainable development.
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Figure 1. SWOT Results of Subaya Village
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The data collected by the SWOT analysis obtained in the field were processed and re-analyzed,
and field interviews were conducted again to confirm the results of the SWOT analysis carried
out. The next stage is the pairing.

4. Finding and Discussion
4.1 Strengthening human resources

Strengthening human resources in Subaya Village is a strategic step to improve the quality and
productivity of the community when facing challenges in the tourism and agriculture sectors.
Research shows that continuous training and skill development can improve individual
competencies, contributing to better performance in micro, small, and medium enterprises
(MSMEs) (Gonzalez-Ramos et al., 2022; Partanen et al., 2008). In this context, training
designed to improve skills in the management of tourism products and agricultural products is
essential to create an engaging experience for tourists.

The re-establishment of groups such as POKDARWIS and the Srikandi Joint Business Group
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in Subaya Village shows collaborative efforts that can strengthen social capital in the
community. Social capital, which includes social networks, norms, and trusts, plays an
important role in facilitating cooperation and collaboration between MSME actors (Putnam,
2000). With these groups, communities can support each other and share knowledge, which
will increase innovation and competitiveness of local products (Liberato et al., 2024; Zhong et
al., 2021).

In addition, creating a supportive and collaborative work environment is essential for
strengthening human resources. Adequate facilities, support from leaders, and an open culture
of innovation can increase individual motivation and productivity (Sumiati et al., 2024). Thus,
strengthening human resources through training, group formation, and positive environmental
support is expected to have a significant impact on the development of tourism and agriculture
in Subaya Village, as well as improve the welfare of the community as a whole.

Figure 2. Strengthening Human Resources

Writer's Results in the Field (2024)
4.2 MSME Product Innovation

Innovation in green products and packaging is essential in the sustainable development of
Micro, Small, and Medium Enterprises (MSMEs). Green product innovation refers to the
development of new ideas or product improvements designed to reduce negative impacts on the
environment by utilizing environmentally friendly and easily available materials (Zhong et al.,
2021). This is in line with the principle of sustainable development, which emphasizes the
importance of maintaining a balance between economic needs and environmental protection
(Meinrath & Kalin, 2005). By adopting green product innovations, MSMEs can not only meet
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the demand of a market that is increasingly concerned about environmental issues but also
increase their competitiveness in an increasingly competitive market.

Meanwhile, green packaging innovation focuses on environmentally friendly packaging design,
which aims to minimize adverse impacts on the environment (Dahanayake et al., 2023).
Sustainable packaging is not only attractive to environmentally conscious consumers but can
also reduce production costs and waste, thereby providing economic benefits for MSMEs.
Research shows that companies that implement green packaging innovations can improve their
brand image and attract more customers (Liberato et al., 2024).

The success of MSMEs in implementing green innovation is greatly influenced by the social
capital they have. Social capital, which includes networks, norms, and trust in the community,
can strengthen collaboration between MSME actors and increase their ability to innovate
(Putnam, 2000). With the support of the community and good collaboration, MSMEs can more
easily access the resources, knowledge, and technology needed to develop environmentally
friendly products and packaging. Therefore, strengthening social capital in the community is
key to encouraging innovation in green products and green packaging among MSMEs, which
in turn can contribute to sustainable economic growth and environmental protection.

Figure 3. Knowledge Sharing related to Product Innovation

Writer's Results in the Field (2024)

Figure 4. Product Innovation Results in Attractive Packaging
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4.3 Wellness Tourism Design

The design of the wellness tourism model should consider various elements that contribute to
a holistic experience for visitors. According to Dahanayake et al. (2023), the wellness
experience includes not only physical aspects, such as spas and wellness therapies, but also
mental and emotional elements, such as meditation and yoga. Therefore, wellness tourism
destinations need to integrate services that support overall well-being, including programs that
promote relaxation and stress reduction. Additionally, a supportive natural environment, such
as a beach, mountains, or forest, can enhance the wellness experience by providing a calm and
calming atmosphere (Kim et al., 2017). As such, the design of the wellness tourism model must
combine quality facilities, friendly service, and accessibility to nature to create an unforgettable
experience for tourists.

In addition, the importance of collaboration between various stakeholders in the development
of wellness tourism models cannot be ignored. According to Palomino (2021), business
inclusion in wellness tourism can create better sustainability by involving local communities in
the economic value chain. This can be done by empowering communities to provide local
products and services, as well as engaging academics in research to improve the quality of
tourism offerings. By creating strong partnerships between the government, the private sector,
and the community, wellness tourism models can be designed to not only meet the needs of
tourists, but also provide economic and social benefits to local communities. Therefore, the
design of an effective wellness tourism model must prioritize collaboration and sustainability
as the basic principles in its development.

Table 1. Subaya Wellness Tour Package Design Model Calendar Of Event Subaya Village
(Ngusaba Sambah) Purnama Kapitu

1 Night 2 Days Stay Package

No. | Object Activity Time
1. | Arrival of | Welcome drink 09.00-09.30 WITA
tourists (village = Sweet tuak
office) Tour package explanation
Preparatio | Towards | Place
n
Ceremony
2. | Benefits Getting to the ceremony venue | 09.30-12.00 WITA
Ghusava Samba | (temple)
Bale agung)
Brief  explanation of the
ceremony
Follow the ceremony process
3. | Lunch Subaya-style menu 12.00-13.30 WITA
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4. Craftsman

Learn to make a stumble

14.00-15.30 WITA

5. Mendaha Hill

Heading to the hill

Coffee break

Enjoy the view

Viewing the sunset

15.45-18.00 WITA

6. Dinner

Subaya-style menu

18.30-19.30 WITA

7. Rest

Homestay

19.30-07.00 WITA

8. | Breakfast

Subaya-style menu

07.00-08.30 WITA

9. | Swing Towards place 09.00-12.00 WITA
procession Meswingan  Procession
(Bale Agung Temple)
Explanatio | Brief Process
n of the ion
swing
Participating in the swing
procession
10. | CHECK-OUT TOURISTS CONTINUE THE | 12.30 WELCOME

TOUR

Source: Agus Muriawan Putra
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Stay Package Fee: per person (min. 2 people)

- Guide ..o 50.000

- Meals .o, 50.000

- Objek... oo, 30.000

- Welcome Drink................. 10.000

- SOUVENIT.....cocvierieiriieieenn 25.000

- Coffee Break........ccooueneen. 25.000

- Fee Pokdarwis (15%) ......... 39.750

- Fee Agent (20%).......cccenne 53.000

- Pick up Guest.......coeevuenee. Customize
- Homestay........coooveiviiinnnnns 50.000

- Breakfast.........ccoooivinnn. 25.000

Totaluieee 357,750 (rounded to 360,000)

Calendar Of Event Subaya Village (Naur Klaci Tradition) Purnama Kasa

Paket One Day Tour
No.  Objek Activity Time
1. | Tourist Arrivals | Welcome Drink 09.00-09.30 Wita
(Village Office) | Sweet Tuak
Tour Package Explanation
Preparation for Naur Place
Klaci
2. | Tradition Getting to Naur Klaci Place (Pura | 09.30-12.00 Wita
Naur Bale Agung)
Klaci Brief Explanation of Naur Klaci
Follow the Naur Klaci Process
3. | Lunch Subaya-style menu 12.00-13.30 Wita
4. | Craftsman of the Learn to Make a Banner 13.45-15.00 Wita
Banner
5. | Mendaha Hill Getting to Mendaha Hill 15.15-17.15 Wita
Coffee Break
Enjoying the Scenery
Viewing the Sunset
6. | Check-Out Tourists Continue the Tour 17.30 Welcome
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Source: Agus Muriawan Putra

One Day Tour Package Fee: per person (min. 2 people)

- Guide ..o 50.000

- Meals ..o 50.000

- Objek... oo, 30.000

- Welcome Drink.................. 10.000

= SOUVENIT.....ccoeerieiriieieenn 25.000

- Coffee Break........ccooueneen. 25.000

- Fee Pokdarwis (15%) ......... 28.500

- Fee Agent (20%).......cccevee 38.000

- Pick up Guest........ccervennen. Customize

Total e 256,500 (rounded to 260,000)

4.4 Digital Promotion Strategy

Digital promotion strategies are crucial in developing the wellness tourism segment, especially
in attracting the attention of travelers increasingly relying on technology to plan their trips.
Some approaches that can be applied to maximize the effectiveness of digital promotion in
wellness tourism include: 1) Social media is a very effective platform to promote wellness
products and services. By leveraging platforms like Instagram and Facebook, service providers
can share engaging visual content, such as photos of spa facilities, outdoor yoga, and customer
testimonials. This is in line with research that shows that promotion through social media can
increase tourist engagement and interest in wellness destinations (Al-Dwairi & Alawneh, 2024;
Papadaki, 2024; Skoumpi et al., 2021). 2) Ensuring that the wellness destination website is
optimized for search engines (SEO) is essential. This includes the use of relevant keywords,
high-quality content, and responsive design.

Thus, when prospective tourists are looking for information about wellness tourism, they can
easily find available offers. Research shows that the right digital marketing techniques can
increase the visibility and interaction of visitors on a website (Prayoga et al., 2024). 3) Email
marketing strategies can also be used to reach existing and potential customers. By sending
newsletters with information about promotions, wellness packages, and educational content
about health and wellness, service providers can maintain relationships with customers and
encourage them to place orders. This approach has proven to be effective in increasing customer
loyalty and encouraging repeat visits (Gana et al., 2024). 4) Partnering with influencers in the
health and fitness sector to promote wellness services is also an effective strategy. Influencers
can help reach a wider audience and give credibility to the products offered. Recommendations
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from influencers often influence consumer purchasing decisions, so this collaboration can
increase the attractiveness of wellness destinations https://subayaberdaya.com/ (Freihat, 2023;
Hermawan et al., 2024).

5. Conclusion

This research aims to analyze the condition and potential of Subaya Village, Bangli, Kintamani,
through a mixed approach that combines field observation and SWOT analysis. The results
obtained provide deep insights into the strengths, weaknesses, opportunities, and threats facing
villages while also providing a basis for sustainable development efforts. (1) Strengths of
Subaya Village: The observation results show that Subaya Village has several significant
strengths, including abundant natural resources and a rich local culture. Natural resources, such
as farmland and charming natural landscapes, offer potential for the development of agro-
tourism and ecology. In addition, community involvement in village activities, such as local
traditions and ceremonies, creates its own attraction for tourists. This power can be used to
increase village income and strengthen cultural identity. (2) Weaknesses Found: However, the
study also identifies weaknesses that need attention. Inadequate infrastructure, such as access
roads and public facilities, limits the accessibility of villages and reduces attraction for visitors.
In addition, the limitations of human resources, especially in terms of skills and education,
hinder the ability of the community to manage and market the existing potential. These
weaknesses must be overcome through focused development policies and training for the
community. (3) Opportunities for Development: The results of interviews with village officials
and the community identified several opportunities that can be used for development. Tourism
potential, especially in the form of eco-tourism and cultural tourism, offers a way to improve
the local economy. Community empowerment programs, such as entrepreneurship training, can
also help communities utilize their skills and create sustainable ventures. In addition,
collaboration with external institutions can open up access to greater resources and knowledge.
(4) Threats Faced: On the other hand, the threats faced by villages, such as climate change and
competition from other regions, can interfere with desired development. Climate change can
affect agricultural yields and the availability of natural resources, while competition from other
destinations can affect the number of visitors. Therefore, it is important for villages to develop
effective mitigation strategies, including sustainable resource management and diversification
of tourism products

Acknowledgement

With gratitude, we would like to thank the Ministry of Research and Technology (Kemenristek)
for the support and facilities that have been provided, which greatly contributed to the smooth
running of this research. We would also like to thank Warmadewa University, along with its
lecturers and staff, who have provided the necessary academic guidance and resources during
the research process. We would also like to express our gratitude to the partner universities who
have collaborated and made significant contributions to the development of this research. In
addition, we are grateful to the officials of Subaya Village and the local community who have
actively participated, provided information, and shared valuable insights during observations

T 616

E M I o

FORUM MANAJEMEN
INDONESIA

Published by:

ey
KRAMDA LML LTS


https://subayaberdaya.com/

Semunar Nasional FMI
FMI 2024 Manado T

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

and interviews. The cooperation and support from all parties is very meaningful for the success
of the research and is expected to provide benefits for village development in the future.

References

Abdullah, S., & Ampauleng, A. (2024). The Micro-Influencers Effect on the Business
Sustainability of Small Medium Enterprise: The Marketing Strategy Approach. Quality - Access
to Success, 25(199), 319-329. https://doi.org/10.47750/QAS/25.199.35

Adomako, S., Mole, K. F., Franklin, R. J., & Murnieks, C. Y. (2023). Entrepreneurial passion
and venture profit: Examining the moderating effects of political connections and

environmental dynamism in an emerging market. International Small Business Journal:
Researching Entrepreneurship, 41(2), 204-232. https://doi.org/10.1177/02662426221085182

Ahmed, S., Saad, A. T., Chowdhury, S. R., Sobhani, F. A., Hassan, M. S., & Islam, M. A. (2024).
Impact of marketing mix elements on the brand equity of online food delivery services: an

emerging economy  perspective. Cogent  Business and  Management, 1I(1).
https://doi.org/10.1080/23311975.2024.2380018

Al-Dwairi, R. M. d., & Alawneh, A. (2024). An Effective Model of Viral Marketing for e-
Commerce Enterprises: An Empirical Study. HighTech and Innovation Journal, 5(1), 143—156.
https://doi.org/10.28991/H1J-2024-05-01-011

Ashgar, R. 1., & Ramos, C. M. Q. (2024). Profiling the Motivations of Wellness Tourists
Through Hotels Services and Travel Characteristics. InR. A.,,A. H.,D. G.,, M. F., & C. V. (Eds.),

Lecture Notes in Networks and Systems (Vol. 800, pp. 110—120). Springer Science and Business
Media Deutschland GmbH. https://doi.org/10.1007/978-3-031-45645-9 10

Baggio, R., & Scaglione, M. (2018). Destination attractions system and strategic visitor flows:
An exploratory study. In P. C., S. K., R. JM.M., & S.-F. F. (Eds.), Lecture Notes in Computer
Science (including subseries Lecture Notes in Artificial Intelligence and Lecture Notes in
Bioinformatics): Vol. 11153 LNCS (pp. 227-237). Springer Verlag. https://doi.org/10.1007/978-
3-030-03056-8 22

Binsar, F., Mursitama, T. N., Hamsal, M., & Rahim, R. K. (2024). Determinants of Digital
Adoption Capability for Service Performance in Indonesian Hospitals: A Conceptual Model.
Journal of System and Management Sciences, 14(2), 188-213.
https://doi.org/10.33168/JSMS.2024.0212

Botti, L., Peypoch, N., & Solonandrasana, B. (2008). Time and tourism attraction. Tourism
Management, 29(3), 594-596. https://doi.org/10.1016/j.tourman.2007.02.011

Bucur, 1., & Bucur, C. (2011). Economic development sustainability. Quality - Access to
Success, 12(SUPPL. 2), 175-180. https://www.scopus.com/inward/record.uri?eid=2-s2.0-
84866919871 &partner]D=40&md5=44be19cf66a7eda89482e¢761al3dc76d

Dahanayake, S., Wanninayake, B., & Ranasinghe, R. (2023). Unveiling the essence: Constructs
of memorable wellness tourism experiences. Tourism and Hospitality Research.

EMI f

Published by: Trmining
} DR r MANAJEMEN RS ==T=Tay]
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l



Semunar Nasional FMI
FMI 2024 Manado T

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

https://doi.org/10.1177/14673584231223860

Darvishi, Y., Karami, H., & Goodarzian, F. (2022). Sustainable development in oxygenated
fuels. In Advancement in Oxygenated Fuels for Sustainable Development: Feedstocks and
Precursors for Catalysts Synthesis (pp. 315-330). Elsevier. https://doi.org/10.1016/B978-0-
323-90875-7.00013-7

Dernbach, J. C., & Cheever, F. (2015). Sustainable development and its discontents.
Transnational Environmental Law, 4(2), 247-287.
https://doi.org/10.1017/S2047102515000163

Esfandyari, H., Choobchian, S., Momenpour, Y., & Azadi, H. (2023). Sustainable rural
development in Northwest Iran: proposing a wellness-based tourism pattern using a structural

equation modeling approach. Humanities and Social Sciences Communications, 10(1).
https://doi.org/10.1057/s41599-023-01943-0

Figueiredo, F., Gongalves, M. J. A., & Teixeira, S. (2021). Information technology adoption on
digital marketing: A literature review. Informatics, 8(4).
https://doi.org/10.3390/informatics8040074

Freihat, S. M. S. S. (2023). Digital marketing and its role in achieving customer’s happiness:
Evidence Jordanian five-star hotels. International Journal of Data and Network Science, 7(3),
1227-1240. https://doi.org/10.5267/.ijdns.2023.5.002

Gana, F., Lay, E., Dethan, F. M., & Foeh, R. (2024). Service digitalization innovation model as
development strategy and policy at Bank NTT Indonesia. Journal of Infrastructure, Policy and
Development, 8(8), 3053. https://doi.org/10.24294/jipd.v818.3053

Gkinton, E., Telonis, G., Halkiopoulos, C., & Boutsinas, B. (2023). Quality of Life and Health
Tourism: A Conceptual Roadmap of Enhancing Cognition and Well-Being. In K. V. (Ed.),
Springer Proceedings in Business and Economics (pp. 651-666). Springer Nature.
https://doi.org/10.1007/978-3-031-26829-8 41

Gontur, S., Seyi, A. O., Bakshak, Y. S., & Awoena, F. D. (2023). Do Digital Marketing Impact
Business Performance? Emerging Views from Managers and Owners of Micro, Small and

Medium Scales Enterprises in Nigeria. Journal of Business & Management, 1(3), 206-224.
https://doi.org/10.47747/jbm.v113.1143

Gonzalez-Ramos, M. 1., Donate, M. J., & Guadamillas, F. (2022). The interplay between
corporate social responsibility and knowledge management strategies for innovation capability
development in dynamic environments. Journal of Knowledge Management, 27(11), 59-81.
https://doi.org/10.1108/JKM-08-2022-0637

Harness, M., & Shabazz, S. A. (2014). Bowling online: A critical view of social capital and
virtual communities. In Media and Education in the Digital Age: Concepts, Assessments,
Subversions  (pp. 117-128).  https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85193513465&partner]D=40&md5=b4dcab8bf848672e61148d156f019¢ecc

EMI f

Published by: Trmining
} DR r MANAJEMEN RS ==T=Tay]
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l



Semunar Nasional FMI
FMI 2024 Manado T

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

Hermawan, S., Alabdullah, T. T. Y., Sriyono, S., Sudarso, S., & Utomo, P. (2024). Green
perspective on intellectual capital, corporate social responsibility, and competitive advantage:
The role of firm performance. Environmental Economics, 15(1), 97-107.
https://doi.org/10.21511/EE.15(1).2024.08

Hoang, D. C., Duc, P. M., & Anh, D. N. (2023). Fostering Digital Development of Small and
Medium Enterprises: A Comparison between E-Governments of India and Vietnam. Journal of
Logistics, Informatics and Service Science, 10(2), 262-280.
https://doi.org/10.33168/JLISS.2023.0218

Ismail, M. H., Khater, M., & Zaki, M. (2017). Digital Business Transformation and Strategy:
What Do We Know So Far? Manufacturer Article, November 2017, 36.
https://doi.org/10.13140/RG.2.2.36492.62086

Jara-Amézaga, C. (2023). The Impact of YouTube in Tourism Destinations: A Methodological
Proposal to Qualitatively Measure Image Positioning—Case: Saudi Arabia. Sustainability
(Switzerland), 15(13). https://doi.org/10.3390/su15139879

Jedeejit, P., Chernbumroong, S., & Tongpaeng, Y. (2018). The Exploration of Competency
Situation in Wellness Tourism in Chiangmai Thailand. 6th Global Wireless Summit, GWS 2018,
137-141. https://doi.org/10.1109/GWS.2018.8686579

Key, T. M. (2017). Domains of Digital Marketing Channels in the Sharing Economy. Journal
of Marketing Channels, 24(1-2), 27-38. https://doi.org/10.1080/1046669X.2017.1346977

Khargharia, H. S., Rehman, M. H. ur, Banerjee, A., Montori, F., Forkan, A. R. M., & Jayaraman,
P. P. (2023). Towards Marketing 4.0: Vision and Survey on the Role of IoT and Data Science.
Societies, 13(4), 1-15. https://doi.org/10.3390/s0c13040100

Kim, E., Chiang, L., & Tang, L. (2017). Investigating wellness tourists’ motivation,
engagement, and loyalty: in search of the missing link. Journal of Travel and Tourism
Marketing, 34(7), 867-879. https://doi.org/10.1080/10548408.2016.1261756

Le,D.V, Le, H. T. T., Pham, T. T., & Vo, L. Van. (2023). Innovation and SMEs performance:
evidence  from  Vietnam.  Applied  Economic  Analysis,  31(92), 90-108.
https://doi.org/10.1108/AEA-04-2022-0121

Leite, J. (2023). administrative sciences Towards the Voluntary Adoption of Integrated
Reporting :

Li, Y., Deng, Q., Peng, F., & He, M. (2023). Development and Verification of the Wellness
Tourism Experience Scale. Journal of Travel Research.
https://doi.org/10.1177/00472875231209493

Liberato, D., Quintela, J. A., Neto, P., Liberato, P., Brandao, F., & Costa, E. (2024). Strategic
Approach to Thermal Tourism During and After Covid-19. In K. V. & C. G. (Eds.), Springer
Proceedings in Business and Economics (Vol. 7, pp. 641-652). Springer Nature.
https://doi.org/10.1007/978-3-031-54342-5 40

EMI f

Published by: Trmining
FORU r MLANS \_\SL\ © Research
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l



Semunar Nasional FMI
FMI 2024 Manado T

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

Luoma-Aho, V. (2018). On Putnam: Bowling together - applying Robert Putnam’s theories of
community and social capital to public relations. In Public Relations and Social Theory: Key
Figures, Concepts and Developments (pp. 195-214). Taylor and Francis.
https://doi.org/10.4324/9781315271231

Mai, X. T., & Nguyen, T. D. T. (2023). Push and pull factors for wellness tourism experience:
framework development and implementations. International Journal of Tourism Policy, 13(1),
18-34. https://doi.org/10.1504/1JTP.2023.129165

Maniktala, J., & Sharma, A. (2024). Demand for Green Practices: Inception of Sustainable
Tourism. In Springer International Handbooks of Education: Vol. Part F3475 (pp. 649—658).
Springer Nature. https://doi.org/10.1007/978-981-97-4318-6 43

Mantaeva, E. 1., Slobodchikova, 1. V, Goldenova, V. S., Avadaeva, 1. V, & Nimgirov, A. G.
(2021). Green technologies as a factor in the sustainable development of the national economy.
InK. LV, G. LF, V. AA., & S. M.L. (Eds.), IOP Conference Series: Earth and Environmental
Science (Vol. 848, Issue 1). IOP Publishing Ltd. https://doi.org/10.1088/1755-
1315/848/1/012133

Maryani, E., & Indrianty, S. (2024). The role of government and community in the development
of local wisdom-based sustainable tourism village. IOP Conference Series: Earth and
Environmental Science, 1366(1). https://doi.org/10.1088/1755-1315/1366/1/012009

Meinrath, G., & Kalin, M. (2005). The role of metrology in making chemistry sustainable.
Accreditation and Quality Assurance, 10(7), 327-337. https://doi.org/10.1007/s00769-005-
0017-4

Milicevic, S., Milutinovic, S., & Podovac, M. (2013). Wellness tourism in fuction of directing
changes in Serbian SPA tourism. Metalurgia International, 18(8), 75-79.
https://www.scopus.com/inward/record.uri?eid=2-s2.0-

84887104592 &partnerID=40&md5=79b2a96541f87401d1f1c65c5e784827¢

Molina, T. M., Morales, C. F., Mujica, A. G. G., Vasquez, G. B. B., & Quesada, A. C. (2023).
Strategies in Medical and Wellness Tourism for Economic Development in Ecuador and Cuba
Post COVID.InC.J.V.,,A. A.,L. P, & P. A. (Eds.), Smart Innovation, Systems and Technologies
(Vol. 345, pp. 69-79). Springer Science and Business Media Deutschland GmbH.
https://doi.org/10.1007/978-981-99-0337-5 6

Muawanah, S., Muzayanah, U., Pandin, M. G. R., Alam, M. D. S., & Trisnaningtyas, J. P. N.
(2023). Stress and Coping Strategies of Madrasah’s Teachers on Applying Distance Learning
During COVID-19 Pandemic in Indonesia. Qubahan Academic Journal, 3(4), 206-218.
https://doi.org/10.48161/Issn.2709-8206

Palomino, O. (2021). Wellness tourism: Motivation, satisfaction and customer engagement
factors. In S. C., O. M., & S. S. (Eds.), Proceedings of the International Conference on Tourism
Research (pp. 430-434). Academic Conferences and Publishing International Limited.
https://doi.org/10.34190/IRT.21.036

EMI f

Published by: Trmining
} DR r MANAJEMEN RS ==T=Tay]
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l



Semunar Nasional FMI
FMI 2024 Manado e

2 () 2 4
e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

Papadaki, E. (2024). Promoting Green Tourism Synergies with Cultural and Creative Industries:
A Case Study of Greece. Sustainability (Switzerland), 16(2).
https://doi.org/10.3390/sul16020633

Pardiman, P., Susyanti, J., Heriyawati, D. F., Zakaria, Z., & Masyhuri, M. (2022). Impact of
financial capital, social capital, and business digitalization on business sustainability of SMEs

in Indonesia. Jurnal Manajemen  Dan  Pemasaran  Jasa, 15(1), 69-82.
https://doi.org/10.25105/jmpj.v15i1.13114

Partanen, J., Moller, K., Westerlund, M., Rajala, R., & Rajala, A. (2008). Social capital in the
growth of science-and-technology-based SMEs. Industrial Marketing Management, 37(5),
513-522. https://doi.org/10.1016/j.indmarman.2007.09.012

Prados-Castillo, J. F., Torrecilla-Garcia, J. A., Andraz, G., & Guaita Martinez, J. M. (2023).
Blockchain in Peer-to-Peer Platforms: Enhancing Sustainability and Customer Experience in
Tourism. Sustainability (Switzerland), 15(22). https://doi.org/10.3390/su152215968

Prayoga, R. A., Wijaya, G., Fitriyah, N., Wicaksono, A., & Wahyono, E. (2024). Strengthening
digital capital on social media for collective social action in micro, small, and medium
enterprises (MSMEs). Bricolage: Jurnal Magister Ilmu Komunikasi, 10(1), 001.
https://doi.org/10.30813/bricolage.v10i1.5133

Quintela, J., Costa, C., & Correia, A. (2023). Health, Wellness, and Happiness: A Demand
Analysis. In V. E. & K. D. (Eds.), Proceedings of the International Conference on Tourism
Research (Vols. 2023-June, pp. 241-250). Academic Conferences and Publishing International

Limited. https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85178279605&partnerID=40&md5=cb1181de271d834b7c¢332a681650df20

Sabihaini, Kurniawan, A., Eko Prasetio, J., & Rusdiyanto. (2024). Environmental analysis and
impact on green business strategy and performance in SMEs post the Covid-19 pandemic.
Cogent Economics and Finance, 12(1). https://doi.org/10.1080/23322039.2024.2330428

Sahay, V. S., & Gupta, U. (2023). Tribal Administration in India: Issues and Challenges. In
Administration in India: Challenges and Innovations (pp. 15-29). Taylor and Francis.
https://doi.org/10.4324/9781003433187-3

Satta, G., Spinelli, R., & Parola, F. (2019). Is tourism going green? A literature review on green
innovation  for  sustainable  tourism. Tourism  Analysis,  24(3),  265-280.
https://doi.org/10.3727/108354219X15511864843803

Setini, M., Yasa, N. N. K., Supartha, I. W. G., Giantari, I. G. A. K., & Rajiani, 1. (2020). The
passway of women entrepreneurship: Starting from social capital with open innovation, through
to knowledge sharing and innovative performance. Journal of Open Innovation: Technology,
Market, and Complexity, 6(2), 25.

Shakir Hanna, S. H., & Cesaretti, G. P. (2019). The theory of sustainable development: A
review. Rivista Di Studi Sulla Sostenibilita, 2019(2), 13-25. https://doi.org/10.3280/RISS2019-

Published by: Trmining
FORU r MLANS \_\SL\ © Research
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l

EMI f



Semunar Nasional FMI
FMI 2024 Manado T

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

002004

Shama, Mazhar, S. S., Mittal, P., Rizvi, A. F., Khan, F. S.; & Ur Rehman, A. (2024). Exploring
the Interplay of Entrepreneurs’ Awareness, Perception, and Intention in Driving Digitalization
for Msmes: a Focused Insight Into Sidbi’S Role. Financial and Credit Activity: Problems of
Theory and Practice, 3(56), 59—73. https://doi.org/10.55643/fcaptp.3.56.2024.4374

Sims, R. (2009). Food, place and authenticity: Local food and the sustainable tourism
experience. Journal of Sustainable Tourism, 17(3), 321-336.
https://doi.org/10.1080/09669580802359293

Skoumpi, M., Tsartas, P., Sarantakou, E., & Pagoni, M. (2021). Wellness Tourism Resorts: A
Case Study of an Emerging Segment of Tourism Sector in Greece. In K. V. & van Z. C. (Eds.),

Springer Proceedings in Business and Economics (pp. 477-495). Springer Science and
Business Media B.V. https://doi.org/10.1007/978-3-030-72469-6 32

Sukaatmadja, I. P. G., Yasa, N. N. K., Rahyuda, H., Setini, M., & Dharmanegara, I. B. A. (2021).
Competitive advantage to enhance internationalization and marketing performance woodcraft

industry: A perspective of resource-based view theory. Journal of Project Management
(Canada), 6(1), 45-56. https://doi.org/10.5267/j.jpm.2020.9.002

Sumiati, Yasri, Helia, S., Andria, Y., Afriyeni, A., Aryadi, D., & Hasymi, E. (2024). The Impact
of Green Human Resource Management on the Economic and Environmental Performance of
Small and Medium Enterprises (SMEs) in West Sumatra, Indonesia. International Journal of
Sustainable Development and Planning, 19(8), 3225-3234.
https://doi.org/10.18280/ijsdp.190834

Taylor, S. E., Molnar, D. S., & Sirois, F. M. (2020). More products digital ( pdf , epub , mobi )
instant download maybe you interests ...

Towards sustainable development. (2018). In Green Planet Blues: Critical Perspectives on
Global Environmental Politics (pp- 184-194). Taylor and Francis.
https://doi.org/10.4324/9780429493744

Westlund, H., & Li, Y. (2015). Analysis of local social capital. In Handbook of Research
Methods and Applications in Economic Geography (pp. 321-341). Edward Elgar Publishing
Ltd. https://doi.org/10.4337/9780857932679.00023

Zheng, B., Yuan, Y., L1, H., & Jiang, Y. (2023). A study of digital transformation and MSMEs
performance from a spatial perspective: Evidence from China. Journal of Economics and
Management (Poland), 45(1), 319-343. https://doi.org/10.22367/jem.2023.45.13

Zhezha, V., Kola, B., & Melinceanu, A. M. (2023). Exploring the Landscape of Digital
Marketing in Albania: Insights from Local Companies. Academic Journal of Interdisciplinary
Studies, 12(4), 341-353. https://doi.org/10.36941/ajis-2023-0120

Zhong, L., Deng, B., Morrison, A. M., Coca-Stefaniak, J. A., & Yang, L. (2021). Medical, health
and wellness tourism research—a review of the literature (1970-2020) and research agenda.

EMI f

Published by: Trmining
} DR r MANAJEMEN RS ==T=Tay]
SONFEAIA Srymtitorte
KIRAMDA LML Lt .l



Seminar Nasional EMI
FMI 2024 Manado ——

e-ISSN: 3026-4499

Prosiding Vol.2

5-7 November 2024

International  Journal of Environmental Research and Public Health, 18(20).
https://doi.org/10.3390/ijerph 182010875

Zhu, D., Zhong, L., & Yu, H. (2023). Comparison and prospect of wellness tourism at home
and abroad. World Regional Studies, 32(11), 167—180. https://doi.org/10.3969/j.issn.1004-
9479.2023.11.2021671

Ziakis, C., & Vlachopoulou, M. (2023). Artificial Intelligence in Digital Marketing: Insights
from a Comprehensive Review. [Information  (Switzerland), 14(12), 1-30.
https://doi.org/10.3390/info14120664

Copyrights

Copyright for this article is retained by the author(s), with first publication rights granted to the
journal.

This is an open-access article distributed under the terms and conditions of the Creative
Commons Attribution license (http://creativecommons.org/licenses/by/4.0/)

623

FMI

FOBRUM MANAJEMEN
INDONESIA

Published by:




